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1. Introduction

This is some arbitrary text.



2. Conceptual basics

This is some arbitrary text.

2.1. Section 1

This is some arbitrary text.

2.1.1. Subsection 1

This is some arbitrary text.

2.1.2. Subsection 2

This is some arbitrary text.



3. Methodological basics

This is some arbitrary text.



4. ...

This is some arbitrary text.



5. Summary and implications

This is some arbitrary text.



6. Latex tipps

A figure is added below.

Perceived Expected
performance performance
(Actual) (Target)

Comparative process

Negative
confirmation
(Actual < Target)

Confirmation
(Actual = Target)

Positive
confirmation
(Actual > Target)

v

Indifferent

Dissatisfaction . ;
satisfaction

Satisfaction

Figure 6.1.: Figure caption

Next, a table is created.

A B C

Table 6.1.: Table caption

Next, a LaTeX formula is created.

¢ (3G =202 (50~ 7))

Formulas can also be created the following way:

N S
L) = > > (zns I fo(yal6s) + 205 In,)

n=1 s=1



Latex tipps

1, if ..
Zns = ! ’ Vne N,se€ S
0, else

Next, a list is created.

e Fat: This is some arbitrary text.

e Fat: This is some arbitrary text.

This is a text quoting a source (vgl. [Hennig-Thurau/Houston|2019; Hennig-Thurau et al.|

2001),
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